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1 Introduction

This document describes new and improved features in the Forsta Visualizations 2021
December Release.

If you would like to know more about these features, please contact the support team at
support@dapresy.freshdesk.com and they will be able to assist you.

Best Regards,
Forsta Team
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2 Overview

The Forsta Visualizations 2021 December update contains some large improvements, see
summary below.

Calculation updates

You can now exclude answers such as a “Don’t know” or a “Refuse to answer”
from percentage calculations. It is an Answer block level setting, like the existing
Exclude from Mean value setting, which means that the definition is made once
and then applied to all questions which share the same Answer block. This
exclusion logic is applied to all percentage calculations in StoryTeller,
StoryCreator and the Crosstable tool. Previously, you had to clean or recode the
data to exclude certain answers from the calculations which is no longer needed
when the new setting is applied.

StoryTeller

With new logic in Optional filters the time interval selection (weeks, months,
quarters or years) can now be set to follow the selected time-period filter. E.G., if
the Report user selects a time-period based on weeks, a weekly interval is
applied, if a time-period based on months is selected a monthly interval is
applied and so on. This new auto interval selection logic results in a better user
experience in reports where the interval is dependent on the time selection.

Here is an example report, the user has selected to filter the report by Week 07 in
2020, so, the chart uses a weekly interval and the comparison value in the gauge is
difference to previous week. If a specific month is selected as time period filter the
line chart changes to a monthly interval and the comparison value in the gauge is
based on difference to previous month.
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Prepaid or Postpaid Age group Gender Time periods

No selection < No selection < No selection < Week selection < Update
2020-07 B

Brand awareness Top of mind

Dap Telecom week 2020-07 Trend

Dap Telacom - 2020:07 Dsp Talscom = Four = Swedish Telscom = Sweet Talk

£

37% )
+13% | == e

202001
202002
202003
202004
202005
202006
202007

e In optional filter setup you can now specify minimum and maximum number of
options the report user is allowed to select in the variable subset filter, the
hierarchy filter or in a regular filter. The new minimum and maximum settings
support more customized dashboards built for certain use cases. As an example,
the layout of a dashboard can now be customized to compare exactly two
brands, as the user will not be able to select fewer or more brands.

Here is an example report built for comparing two brands. Both the min- and max-
limit in the Brand filter is to 2, so the user must always have two brands selected.
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Brand Prepaid or Postpaid Age group Gender Time periods
Dap telecom, Swedish Telecom < No selection < No selection < No selection < 2020-09 <
Enter k
e —
Dap telecom £
O Four
Swedish Telecom
DO sweetTalk areness Top of mind
O Telecom for You
O Duty calls v
Dap Telecom Trend Instructions
D Telacam - 2020.08 100
&
®
w
18%
(]
2
-19*
B E] ] z g g 5 H 2
*Comparison to previous week
Swedish Telecom Trend Instructions.
100
B Swedish Telecom - 202008
e
oy e
2
%
6% ——— R —
+* B g g H g g 5 g S
“Comparisan to previous week

e Value-based series coloring can now be applied to, for example, gauges or bar-
and column-charts. For instance, when the value range is between 0-50 the series
is colored red, if 50-70 the series is colored yellow and so on. By using value-
based coloring it is easier to spot items which for example is above or below a
certain target or benchmark value.

Example where value-based coloring has been applied to a column chart. The
series with result 0-28 is colored red, 28-31 are colored yellow and 31-100 are
colored green
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07
20 381
385
222 35.0
221 312
207 207

0 273
20
10

0

16-24° 25-34 3544 4554 5584 85+  Man Wom.. Prep..

e Charts and tables displaying differences to uploaded reference values can now
be sorted ascending/descending based on the difference to the reference data.

Example, all the attributes below are sorted by the value in the first column , which
(s the difference to the target value (the reference value) which is shown in the last

column in the table.

Attribute scores Target comparison
Mean value, 1-5 Diff. to target Target

Satisfaction attribute 3 313 +0.13 3.00

Satisfaction attribute 2

Satisfaction attribute 5

Satisfaction attribute 1 _ 3.08
+0.08 3.00

Satisfaction attribute 4
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StoryCreator

e The new value-based chart series coloring logic implemented in StoryTeller is
also available in StoryCreator, see example below where series are colored in red,
yellow or green based on the value.

Seres colors source will be selected

-V,\ automatically based on chart content
Spontaneous brand awareness - Top of mind - Dap Telecom Series color source
40 a 3
35.4 Question colors
325 .
317 1 Answer colors
10 293 X
268 251 N Split colors
HI Select color
20
ﬁ Select color template
= N
- { )
10 @ Vvalue based colors (i)
Start value Stop value Color
0 1524 25-34 35-44 45-54 55-64 65+ i N = v e
=~ 28 < v| | 30 [}
>= v |30 =~ |10 @ @
)
) Add new range

e New smart legend label logic moves repeated text from the legend items into a
legend header, which makes the legend easier to read without manual and time-
consuming changes like hiding the repeated text and add same text into a
separate text box above the chart.

Below is an example of the new function to the right and the old to the left.

~ Spontaneous brand awareness - Top of mind - Dap Telecom Spontaneous brand awareness - Top of mind
= Spontaneous brand awareness - Top of mind - Four = DapTelecom = Four = Swedish Telecom = Sweet Talk
= Spontaneous brand awareness - Top of mind - Swedish Telecom 0
= Spontaneous brand awareness - Top of mind - Sweet Talk
50
40
25
20
0 0
2020-01 2020-02 2020-03 2020-04 2020-05 2020-06 2020-07 2020-02 2020-09 2020-01 2020-02 2020-03 2020-04 2020-05 2020-06 2020-07 2020-08 2020-09
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My stories

The editable PowerPoint export function recently released in StoryTeller is now
also available in My Stories. When exporting a report in editable format the
charts and tables are exported as native PowerPoint objects allowing advanced
editing in the PowerPoint document. Chart layout can be amended (e.g., change
chart type altogether), data series can be edited, removed and added, which has
a wide range of potential uses. Previously, all charts and tables in My Stories were
exported as images without editing possibilities in PowerPoint.

Project administration

In the Download/Upload meta data function, used to edit labels such as question
texts, text boxes in Storyteller reports, filter names etc. in Excel file there is now a
new option to download unique labels only which makes editing more efficient
in use cases where the same label is used in multiple places. The new logic can
be especially beneficial when downloading the StoryTeller text boxes or
StoryTeller objects to Excel as in many cases the same label is used in multiple
objects, like for example an instruction text in Text boxes or a Low base size
warning text in charts and tables.

Here we see a typical report where same labels are shown in multiple places. By
using the new option to export unique labels you need to edit one label only in the
Excel file.
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Brand awareness Top of mind

1 Dap Telecom - 202008 100

Q
. . /\/\/—\
1977 20
*Comparison to previous week |

Swedish Telecom

100

2020.01
2020-02
202003
202004
2020.05
202008
202007
2020.08
202009

W swedish Telecom - 2020-08

y

6%

.

o 8 & 8 B

2020.01
2020-02
202003
2020-04
2020.05
202008
202007
2020.08
202009

*Comparison o previaus week |

Alchemer/SurveyGizmo data connector updates

e Users can now choose which language is imported.
e The Original variable names can now be imported as well, this means that the
imported metadata will better match the SPSS files generated from Alchemer.
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3 Calculation updates

3.1 Exclude answers from percentage calculation

You can now exclude answers such as a “Don’t know” or a “Refuse to answer"” from the
percentage calculations. It is an Answer block level setting, like the existing Exclude from
Mean value setting, which means that the definition is done once and then applied to all
questions which share the same Answer block. The exclusion logic is applied to all
percentage calculations in StoryTeller, StoryCreator and the Crosstable tool. Previously
you were forced to clean or recode the data to exclude certain answers from the
calculations, which is no longer required when the new setting is applied.

3.1.1 Setup

To exclude an answer from percentage calculations, go to the Answer block view, located
in the questions page, and specify the answers to be excluded in the new column
“Exclude from %”, example below.

Here is the new column in the Answer block page used to exclude an answer from the
percentage calculation, “Don’t know” is excluded in this example.

Answer Block 1 Not at all likely/2/3 #

% Cons.4 - Brand Consideration - Sweet Talk

m | Create grouped answer ‘ & Apply Color Template @ View questions connected to this Answer block »
[ Select Al Q Search and Replace texts €3 Exclude Average B Value sorting ~ E§ Neg/Neu/Pos ~ &
EXCLUDE
FROM
ORDER » ANSWER TEXT D COLOR  EXCLUDE AVERAGE  FACTOR AVERAGE | PERCENTAGE VALUE SORTING
v ~
1 1 Not at all likely 1 . 1 Sortable group 1
2 2 2 @ 2 hrtable group 1
3 El 3 3 Sortable group 1
. " a ® 4 ortable group 1
5 5 Very likely 5 [ ] 5 ortable group 1
6 Don't know 6 9 Q aQ Sortable group 1
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StoryCreator, when viewing the answer list of a question with an excluded answer (“Don’t
know”). The answer is still shown but not selectable, the same logic is applied to both
StoryTeller and the Crosstable tool.

(%) Questions Y/ Filters and Splits & Time selections ™ | Setup | 53
SHOW RESULTAS ... QUESTIONS Show code ANSWERS Show code
Categorical Numerical
( Percentage share ¥ - Current operator A —All- A
Mean @ - Prepaid or Postpaid 1 Not at all likely
Count ® - Age group 2
Correlation Analysis % - Gender 3
¥ - Household Income 4
% - Spontanecus brand awareness - Top of mind 5 very likel
@ - Spontaneous brand awareness - In mind I I
¥ - Spontanecus advertising awareness - Top of mind
@ - Spontanecus advertising awareness - In mind
¥ - Brand Consideration - Dapresy Telecom

%9 - Brand Consideration - Four

¥ - Brand Consideration - Swedish Telecom

% . . - -
& - Brand Consideration - | grang Consideration - Four v v

W _ Brand Cnancidaration I ]

3.1.2 Calculation examples

When excluding an answer from the percentage calculation the respondents answering
only the excluded answer are excluded from the base size. See example of both a single
choice and multi choice question calculations below.

Example 1: Q1 is a single choice question and “Don’t know” is excluded from the
percentage calculation. The result of answer “6” becomes 3/7*100=43%. Respondents
5, 9 and 10 are not included in base.

Respondent Q1

Wl [

Don't know
5
4
5
Don't know

Wt |~ [ |[w & w s =

=
o

Don't know
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Example 2: Q2 is multi choice question and “Other” is excluded from the percentage
calculation.  The result of answer  “Volvo” becomes  3/8*100=38%
Respondents 5 and 7 are excluded from base size, respondents 3 and 6 are included
since they also have data for other answers and not only “Other”.

Respondent Q2

Volvo

Volvo

Volvo, Other
BMW

Other

Audi, Other
Other
Toyota

Audi, Toyota
Nissan

W o |~ | [ [ [wn =

[ary
=]
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4 Storyteller

4.1 Auto selection of interval in Optional filters

With new logic in Optional filters the time interval selection (weeks, months, quarters or
years) can now be set to follow the selected time-period filter. E.G., if the Report user
selects a time-period based on weeks a weekly interval is applied, if a time-period based
on months is selected a monthly interval is applied and so on. This new auto interval
selection logic results in a better Report user experience in reports where the interval is
dependent on the time selection.

Here is an example report, the user selected to filter the report by Week 07 in 2020, so,
the chart shows weekly interval and the comparison value in the gauge is difference to
previous week. If a specific month is selected in the time filter, a monthly interval is
applied to line chart and the comparison value in the gauge is based on difference to
previous month.

Prepaid or Postpaid Age group Gender

No selection < No selection B Mo selection

Brand awareness Top of mind

Dap Telecom week 2020-07 Trend
o )
37%

+13% s W‘—h
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4.1.1 Setup

The new auto-selection option is enabled in the Interval tab in the Optional Filters setup
page, as shown below. The new option appears only when Time period filtering has been
enabled in the Time period tab.

Tick this option to auto-select interval based on the user selected time period. The option
is only available when Time period filters are enabled.

Optional Filters

Filters ~ Variable subset  Time periods Moving average Interva
Interval
= - - r
Auto-select interval based on user selected Time period [ )

Which interval that will be applied based on user selected Time period filter:

e Time period = Full period - Interval = Full period

e Time period = Day selection = Interval = Days

e Time period = Week selection = Interval = Weeks

e Time period = Month selection = Interval = Months
e Time period = Quarter selection - Interval = Quarters
e Time period = Year selection = Interval = Years

e Time period = Last X Days = Interval = Days

e Time period = Last X Weeks - Interval = Weeks

e Time period = Last X Months = Interval = Months

e Time period = Last X Quarters = Interval = Quarters
e Time period = Last X Years - Interval = Years

e Time period = Year to date = Interval = Years
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e Time period= start and stop date defined in calendar control = Interval = Full
period
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4.2 Optional filters, minimum and maximum selection limits

In Optional filter setup you can now specify minimum and maximum number of options
the Report user is allowed to select in the variable subset filter, the hierarchy filter or in a
regular filter. The new minimum and maximum settings support more customized
dashboards built for certain use cases. As an example, the layout of a dashboard can
now be customized to compare exactly two brands as the user will not be able to select
fewer or more brands.

An example report built for comparing two brands. Both the min- and max-limit in the
Brand filter is set to 2 so user must always have two brands selected.

Brand Prepaid or Postpaid Age group Gender Time periods

Dap telecom, Swedish Telecom s Mo selection s Mo selection s Mo selection < 2020-09 $

Check all Unched s

Dap telecom

O Four
Swedish Telecom
D sweet Talk areness Top of mind
[ Telecom for You
O Duty Calls v
Dap Telecom Trend Instructions
Dsp Telecom - 2020-08 100
80
o0
0,
18% N
-19* 20
z g 2 3 3 2 5 2 3
E E S 2 S E E E E
& & & & & & g & &
*Comparison to previous week
SWediSh Telecom Trend Instructions
100
H Swedish Telecom - 202008
80
y @
40
0,
6% e —
+1* o

202001
202002
202003
202004
202005
202006
202007
202008
2020-08

*Comparison to previous week
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4.2.1 Setup

The setup of the minimum and maximum number of selected options is specified in
Optional Filter setup/Hierarchical filter setup as shown in the images below.

For Variable subsets, the min and max limit can be applied when multi-select is enabled.

Optional Filters

Filters  Variablesubset =~ Timeperiods ~ Moving average  Interva
Variable subset
Adtive  Filter name Default opti
Dap telecom
Four
Swedish Telecom [m]
PA___ SweetTalk ]

In Filters, the min and max limits can be applied to multi-select filters which don’t have
“No selection” or “Dynamic filtering” enabled.

Optional Filters

Filters Variable subset Time periods Moving average Interva
Filters Split Filters Nest Compare series []
Active  Filter name Add no Use as Minimum  Maximum  Behaviour Default behaviour Default option
selection  multiseldet selections  selections

a Filter v v

Prepaid or Postpaid Filter ~  Filter v | | Mo selection

Age group Filter ~  Filter v | | Mo selection
Gender Filter ~  Filter v | | Noselection
Brand O 2 k] 2 | |Fitter ~  Filter ~ | | Dap Telecom, Four

For Hierarchical Filters, the min and max limits can be applied when multi-select is
enabled and any of the layout type “Dropdown list” or “Tree” is used.
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Hierarchical Filters Settings

Show Hierarchical Filters

SELECT THE NODES TO BE SHOWN IN THE REPORT

Show all nodes

Label of Hierarchical Filters

Dynamic filtering

SELECT LAYOUT
Dropdown list A
One dropdown list per level
One selection box per level
Tree
v

HierarchicalFilter

No

O single selection

@ Multiple selection

Minimum  Maximum
selections selections
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4.3 Value based coloring in charts

Value-based series coloring can now be applied to for example gauges or bar- and
column-charts. For example, when the value range is between 0-50 the series is colored
red, if 50-70 the series is colored yellow and so on. By using value-based coloring it is
easier to spot items which for example is above or below a certain target or benchmark
value.

Example where value-based coloring has been applied to a column chart. The series with
result 0-28 is colored red, 28-31 are colored yellow and 31-100 are colored green

207 207

20

15-24 ' 25-34 3544 4554 5584 ' 85+ ' Man Wom... Prep... Post..

4.3.1 Setup
Value based series coloring is supported in the following chart types:

e Bar

e Column

e Pie

e Donut

e Gauge

e Solid Gauge

To apply value-based coloring select “Value based” in the “Series color source” dropdown
list as shown below and define the desired ranges.
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Variables Filters Settings Analysis Layout Events Apply settings to
CHART S PREVIEW
Chart type Column v 50
Series options Side by side v a7
0 281
10 B°
Invert chart Show as polar w2 -
. ey H2
Allow zooming 20 273
Serles color source Walue based v 2
Start value Stop value Color
2= v D = w28 . 1o
(i) == v |28 = v 30 &
[}
- || 30 = || 100 - & 15-24 2534 2544 4554 5584 85+ Man Wom.. Prep.. Post..

Note, if the chart is exported to PowerPoint as editable objects the chart legend may not match
the online appearance due to limitations in PowerPoint's chart functionality. If charts are exported
to PowerPoint as images the legend will match the online appearance. To avoid this issue export
charts as images or setup the chart without a legend. Below example shows the online
appearance to the left and the same chart exported as an editable PowerPoint object to the right.

Spontaneous brand awareness - Top of mind - Dap Telecom
15-24 m25-34 w35-44 m45-54 m55-64 w65+

35,4
25

293 -
I I 25'1
2534 3544 4554 5564

15-24

60

0 317

125 354
293 268 7
251
20

15
10
o L]

25-34 35-44 45-54 55-64 65+

15-24

EHesss2

o

65+
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4.4 Reference data, improved sorting

Charts and tables displaying differences to uploaded reference values can now be sorted
ascending/descending based on the difference to the reference data, previously the
sorting was always based on the survey result and not the difference to the reference
value.

Example, all the attributes below are sorted by the difference to the target value (the
reference value).

Attribute scores Target comparison

Mean value, 1-5 Diff. to target Target

Satisfaction attribute 3 3.13 +0.13 3.00

Satisfaction attribute 2

312 +0.12 3.00

i i i 3.08
Satisfaction attribute 5 _ +0.08 3.00

Satisfaction attribute 1 _ 3.08
+0.08 3.00

Satisfaction attribute 4 _ 303
+0.03 3.00

4.4.1 Setup

Sorting by the difference to the reference data can be applied to charts and tables
displaying “Difference to Reference data”. In the image below you see the new sorting
controls appearing when “Difference to Reference data” is enabled, as shown you
select if the rows or columns should be sorted and the sorting direction.
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Table

Variables Filters Settings Analysis Layout H

BENCHMARK

RANK

STATISTICAL ANALYSIS
MEAN VALUE SERIES
AGGREGATED SERIES

REFERENCE DATA

OMONOHONS

@ Enable reference data comparison

@  Difference to reference data

@  sorton Difference to reference data

Rows v

Descending v

Original value + difference to reference data
Reference data only

Percentile ranking

Compare to percentile 50
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5 StoryCreator

5.1 Value based coloring

Value based series coloring can now be applied to, for example, bar- and column-charts.
For instance, when the value range is between 0-50 the series is colored red, if 50-70
the series is colored yellow and so on. By using value based coloring it is easier to spot
items which for example is above or below a certain target or benchmark value.

Example where value-based coloring has been applied to a column chart. Series with
result 0-28 is colored red, 28-31 is colored yellow and 31-100 is colored green

207 207

20

15-24 ' 25-34 3544 4554 5584 ' 85+ ' Man Wom... Prep... Post..

5.1.1 Setup
Value based series coloring is supported in the following chart types:
e Bar
e Column
e Pie
e Donut

To apply value based coloring to a chart select “Value based” in the “Series color source”
dropdown list as shown below and define the desired ranges.
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Series colors source will be selected
automatically based on chart content

Spontaneous brand awareness - Top of mind - Dap Telecom Series color source

40 )
Question colors

Answer colors

354
325 317
30 293 - ,
: 251 Split colors

Select color

20
Select color template

10 ( Value based colors @

Start value Stop value Color
’ 2534 35-44 =~ 0 <= v 28 @

15-24 45-54 55-64 65+

& [© ik B o

o <K =

3= v 28 <= 30 @]

= v 30 = v 100 v o

@ Add new range

Note, if the chart is exported to PowerPoint as editable objects the chart legend may not match
the online appearance due to limitations in PowerPoint's chart functionality. If charts are exported
to PowerPoint as images the legend will match the online appearance. To avoid this issue export
charts as images or setup the chart without a legend. Below example shows the online
appearance to the left and the same chart exported as an editable PowerPoint object to the right.

Spontaneous brand awareness - Top of mind - Dap Telecom

80 15-24 m25-34 m35-44 m45-54 m55-64 w5+

50
45
40
354
40 35.4 £ 325 37
203 23 a7 30 23 268
26.8 251 s 251
20 20
15
10
5
0 0
1524 25-34 3544 45-54 55-64 65+ 15.24 2534 3544 4554 5564 65+
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5.2 Smart legend option to avoid repeated labels

New smart legend label logic moves repeated text items from the legend into a legend
header which makes the legend easier to read without manual and time-consuming
changes like hiding the repeated text and add same text into a separate text box above
the chart. Below we see the new logic to the right and the old to the left.

Example 1, the new legend labeling logic is shown to the right and the old to the left, as

shown the repeated question text is moved into a legend header.

= Spontaneous brand awareness - Top of mind - Dap Telecom

= Spontaneous brand awareness - Top of mind - Four

= Spontaneous brand awareness - Top of mind - Swedish Telecom
= Spontaneous brand awareness - Top of mind - Sweet Talk

2020-01 2020-02 2020-03 2020-04 2020-05 2020-06 2020-07 2020-08 2020-09

Spontaneous brand awareness - Top of mind

= Dap Telecom = Four = Swedish Telecom = Sweet Talk

2020-01 2020-02 2020-03 2020-04 2020-05 2020-06 2020-07 2020-08 2020-09

Example 2, the new legend labeling logic is shown to the right in the old to the left, as
shown the repeated answer label, Swedish telecom, is moved into a legend header.

B Swedish Telecom - 15-24 Wl Swedish Telecom - 25-34
B Swedish Telecom - 35-44 | Swedish Telecom - 45-54

Spontaneous brand .—
awareness - Top 0
mind  s—

Spontaneous brand
awareness - In mind

Spontaneous =
advertising awareness -
Top of mind e

SpOﬂtEﬂeOUS I
P I
advertising awareness -
In mind  ——

0 10 20 30 40 50 60

Swedish Telecom
[ 15-24 W25-34 W 35-44 [ 45-54

Spontaneous brand Fee——
awareness - Top o
mind  e—

Spontaneous brand
awareness - In mind

Spontaneous =
advertising awareness - __

Top of mind e

SDOHTEHBOUS I
P I
advertising awareness - g
Inmind  se—

0 10 20 30 40 50 60
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5.2.1 Setup

The new legend logic is, in this first version, disabled by default but will later be default in
newly created charts. To enable the new function go to Axis and Legend entries panel
and tick the option “Position repeated legend labels in legend headers”

» Format chart x
¥ Series settings

AXIS & LEGEND ENTRIES

=]

a
b4 III

( Smart positioning

Axis and legend items will be positioned
automatically based on chart content

L. Axis

* @ Question (Spontaneous brand awareness ...

11 Transpose
D Legend
it Interval

it @ Answer (Swedish Telecom)

"
R S

( Paosition repeated legend labels in legend
header

Drag and drop between and inside boxes

» Apply analysis

Note, the repeated text is always positioned above the chart, it is not affected by the legend
position setting. In the example below the legend position is “right” but the header still shown
above the chart.

Spontaneous brand awareness - Top of mind

60
40 - Dap Telecom

= Four

= Swedish Telecom
20 ~ Sweet Talk

0
2020-07 2020-02 2020-03 2020-04 2020-05 2020-06 2020-07 2020-08 2020-09
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6 My stories

6.1 Editable PowerPoint exports

The editable PowerPoint export function recently released in StoryTeller is now also
available in My Stories. When exporting a report in editable format, the charts and tables
are exported as native PowerPoint objects allowing advanced editing in the PowerPoint
document. Chart layout can be amended (e.g., change chart type altogether), data series
can be edited, removed and added, which has a wide range of potential uses. Previously,
all charts and tables were exported as images without editing possibilities in PowerPoint.

6.1.1 Enable editable PowerPoint export option
The editable PowerPoint export option is turned off by default, you as an Administrator
user can enable the editable export option in the My Stories “Setup” panel.

This is the new editable objects export option in the My Stories Setup panel.

Report layout settings

EXPORT FORMATS

PPT, charts and tables exported as images
@ PPT, charts and tables exported as editable objects

FDF

Excel

( Print
Choose PPT export template
@ Theme template
Show PPT template as slide background
Type of export in PPT/PDF Separate ohjects v (i)
Allow chart image quality selection in PPT/PDF export
Image quality High ~
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7 Project administration

7.1 Improvements in Download/Upload meta data function
In the Download/Upload meta data function, used to edit labels in Excel, there is now a
new option to download unique labels only which makes label editing more efficient in
use cases where the same label is used in multiple places. The new logic can, with
advantage, be used when downloading the StoryTeller text boxes or StoryTeller object
to Excel as in many cases same label is used in multiple objects like for example an
instruction text in a Text box or a Low base size warning text in charts and tables.

Here we see a typical report where same labels are shown in multiple places. By using
the new option to export unique labels you need to edit one label only in the Excel file.

Brand awareness Top of mind

Dap Telecom Trend

Instructions

Dap Telecom - 2020-08 100

80

18% o

-19* 20
= o o T ) o = [ @
3 2 2 3 & 2 5 2 3
2 S 2 S E o 2 S 2
g 8 g 8 8 g g 8 g
2 o 2 o 5 5 2 o 2
& & & & & & & & &
*Comparison to previous week
Swedish Telecom Trend nstructions
100
N swedizh Telecom - 2020-00
20
Iy 80
40
20
0 —__'-_--\\_____-—"—-—"“‘—-_—————'
+177 0

2020-01
2020.02
2020-03
2020.04
2020-05
2020-06
2020-07
2020.08
2020-09

*Comparison to previous weelk
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To the left we see the new export format when Storyteller objects and Text boxes items
are exported, all the unique labels are shown in a single sheet for easier editing. The full
export option is shown to the right, a sheet per type is exported and each label shown in

a separate row.

A B
1 English Used In
2 Report Text
3 |Brand awareness Top of mind Text boxes
4 |Trend Text boxes
5 |Instructions... Text boxes
6 *Comparison to previous week Text boxes
7 |Brand awareness In mind Text boxes
8 % storyteller objects
g Storyteller objects
10

A B © D E F

1 English
5 Path Report Report type Text box ID Text type T
3 |Welcome / Welcome Welcome StoryTeller 13 Text Brand awareness Top of mind
4 |Welcome / Welcome Welcome StoryTeller 27 Text Trend

5 |Welcome / Welcome Welcome StoryTeller 28 Text Trend

6 |Welcome [/ Welcome Welcome StoryTeller 29 Text Instructions...

7 |Welcome / Welcome Welcome StoryTeller 30 Text Instructions...

8 |Welcome / Welcome Welcome StoryTeller 32 Text *Comparison to previous week
9 |Welcome / Welcome Welcome StoryTeller 9% Text *Comparison to previous week
10 |Welcome / Welcome Welcome storyTeller 101 Text Brand awareness In mind

11 |Welcome / Welcome Welcome StoryTeller 112 Text Trend

12 |Welcome / Welcome Welcome StoryTeller 113 Text Trend

13 |Welcome / Welcome Welcome storyTeller 114 Text Instructions...

14 |Welcome / Welcome Welcome StoryTeller 115 Text Instructions...

15 |Welcome / Welcome Welcome StoryTeller 116 Text *Comparison to previous week
16 |Welcome / Welcome Welcome StoryTeller 117 Text *Comparison to previous week
17

18

| Text boxes | Storyteller objects ‘ ©) <

A B C D E F G

L Path Report ObjectiD Object type Series Label Eg

2 Report Text

3 |Welcome / Welcome Welcome 15 Table Main series Unit %

4 Welcome / Welcome Welcome 16 Table Main series Unit *

5 |Welcome / Welcome Welcome 20 Table Main series Unit %

6 | Welcome / Welcome Welcome 21 Table Main series Unit *

7 |Welcome / Welcome Welcome 24 Table Main series Unit %

8 |Welcome / Welcome Welcome 25 Table Main series Unit %

9 | Welcome / Welcome Welcome 102 Table Main series Unit %
10 |Welcome / Welcome Welcome 103 Table Main series Unit *
11 Welcome / Welcome Welcome 105 Table Main series Unit %
12 | Welcome / Welcome Welcome 106 Table Main series Unit *
13 | Welcome / Welcome Welcome 109 Table Main series Unit %
14 | Welcome / Welcome Welcome 110 Table Main series Unit % !
15
16
17
18

| Text boxes | Storyteller objects @

7.1.1 Download file with unique labels

The new option used to download unique labels is highlighted in the image below. In case
there are multiple languages in your project you need to select which language to be

used for checking unique labels.
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Mo wawa

Download/Upload Meta data

Download [l Upload
Select languages [ Select content | Bladdra... | Ingen fil &r vald.
English [ Questions and Answers

[ Date variables
[ Filters

[ Variable subsets
[] Reports

[ Optional Filters
[ Text boxes

[ stonyteller objects

[ stonyteller slide names

(O Exportall labels

(® Exportunique labels

Calect lonms s s ad far abaalkioa nias lokals

The downloaded file contains a column per language and an additional column showing
label type which correspond to the download options. Below we see an example where
the label “Gender” is used in a Question text, Filter label and in a Text box. When editing
the “Gender” label and loading the file back the new label is inserted in all three places.
If the downloaded file contained Filter text and Text boxes only these two items will be
affected when the file is loaded back, the “Gender” label in question text is not updated
as it never was included in the downloaded file.
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M D ||
1 English Used In
2 Report Text
3 | Advertising message Question
4 | Spontaneous advertising awareness - In mind Question
5 |Spontaneous advertising awareness - Top of mind Question
6 | Market leader - Dap Telecom Question
7| Market leader - Donut Call Question
8 Market leader - Four Question
9 Market leader - Swedish Telecom Question
10 | Market leader - Sweet Talk Question
11 | Market leader - Telecom for You Question
12 | Market leader - Duty Calls Question
13 |Market leader - Tel Me More Question
14 | Market leader - DonkeyCom Question
15 | Market leader - WTC Question
16 |Age group Question , Filters
17 |Current operator Duaaction
18 |Gender Question , Filters , Text boxes
19 Household Income —SsessEn
20 |Prepaid or Postpaid Question , Filters
21 |Spontaneous brand awareness - In mind Question
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8 Alchemer/SurveyGizmo data integration
updates

Users can now choose which language is imported. In existing scheduled tasks the old
default language will apply.

Here we see the list of available languages.

LOaa SUrvey LIst
Selected language: Chinese (PRC)

Available languages: English N
French
Hungarian
Chinese (PRC)

Russian

-

Load Language List

Use original variable names if defined

(0 Use Ids for variable values' names

The Original variable names can now be imported as well, this means that the imported
metadata will better match the SPSS files generated from Alchemer. To use this select
the “Use original variable names if defined” option. Previously the integration would apply
a “Q” prefix on numeric question codes, now the integration will use the SPSS Variable
name from Alchemer, which is stored in the “varname” field.

Here we have “q3” which is the value received from the varname field, the question ID
was 5, which means this would previously have been named Q5.

34 v o3 Location:

If there is no varname field and the ID is numeric the prefix DAP will be applied, previously
the prefix Q was used, but this led to frequent clashes with other metadata.

Note, the new import options should be used in new surveys only as the question
IDs will change and not match already imported data if applied to existing
projects.
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